STEPS TO HELP
INSURANCE AGENTS
CREATE AMAZING FUSION
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F - FINALIZE
BUY-IN

There is a science-a neurological process that happens in
the brain with each and every decision humans

make... and if you apply that science in your sales model,
customer service plans, and sales team retention

efforts...

...you can influence how some very

important decisions are made.
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By influence, I’'m not talking about manipulation. | am talking
about creating mutually beneficial, win-win scenarios that
make it easy for very real people with very real needs to take
advantage of very real solutions that you have to offer.

Salespeople who create their personal Fusion Points® persist
and become successful in their career. Sales leaders who
create Fusion Points® with their teams retain more of their

salespeople.




U -UNDERSTAND

AND MASTERYOUR
LOGICAL PLAN

All the positive emotion in the world will not result in a
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